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T
he Facebook personal profile, even if it is 
accessible to a small number of people, is a 
public space, not a private one. Social net-
works have become a central part of every-
day life. Facebook is the most used social 

network, likely the second site that people visit when 
starting or opening their laptop after Google. Being 
a social network based in principle on the exchange 
of personal information, it is not surprising that 
many users reveal a great deal about themselves 
in their online profiles. With over two billion users, 
Facebook decisions about privacy settings are able 
to influence many people. While its changes in this 
area have led to many media and society group crit-
icisms, Facebook has apparently continued to at-
tract more users to its service. This article examines 
some disadvantages of using the Facebook social 
network, but also the mistakes users make when 

choosing their privacy settings. We believe that al-
though they are not universal, changes to privacy 
settings have led to a decrease in criticisms against 
Facebook. We also find that both the frequency 
and type of Facebook usage, as well as the Internet 
qualification are correlated with the change in priva-
cy settings. 

Public or private

Is the Facebook network a public space in all situ-
ations, including when the Facebook profile is private 
and the audience is limited? When we send personal 
information to a person, we lose control of our priva-
cy and confidentiality depends on the recipient and 
on Facebook policies with regard to transited infor-
mation. Since Facebook is a public space (albeit a 
private domain), we have to assume that when we 
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pass on information (for example, we post on our 
Facebook profile), it will be retransmitted to others 
(re-share). This is why it is important to convey only 
what we are comfortable reaching the ears of the 
general public.

Suppose you have been informed by Facebook 
about its privacy policy, and, valuing your privacy, 
you chose to set your profile to private and have just 
a list of friends that you know and with whom you 
want to share information about your personal life. 
Although, at first glance, everything seems right, as 
only your friends can see your posts and pictures, 
there is a risk that your privacy will be affected and 
the information will be sent to other people outside of 
your Facebook group. 
There are a number 
of common practices, 
such as profile screen-
shots, photos or posts, 
a foreign person’s ac-
cess to your profile by 
using a friend’s Face-
book profile on your list 
and so on.

So, posting on your 
Facebook profile is like 
talking to a commu-
nity of people. A post 
on your private profile 
means sharing infor-
mation to a small group 
of people (friends), but 
there is a risk that your 
information will get to 
other strangers, either 
interested or uninter-
ested in your life and 
activities.

There are also peo-
ple who have given up on their Facebook profile 
and this is not surprising. The frequency of changes 
to privacy settings is indicative of attitudes. 45% of 
former users said they did not change their settings 
in 2009, while 84% of them changed settings at least 
twice since 2010. The former users say they have 
disabled their Facebook account due to lack of ex-
perience in terms of privacy settings.

The connection between regularly posting con-
tent on Facebook and adjusting privacy settings 
highlights the interplay between privacy and con-
tent; privacy settings are especially useful to those 
who are sharing information so that they can man-
age who gets access to that information. As sociol-

ogists have long shown, managing social situations 
and navigating impression management require 
understanding one’s audience. In a mediated envi-
ronment where one’s audience is not easily under-
stood, privacy settings can be used to control and 
manage one’s audience.

Goodie or baddie

Updating statuses and posting information on 
our Facebook wall have become as natural for us as 
taking coffee in the morning or supermarket shop-
ping. Facebook has its own disadvantages, howev-
er. Some of these disadvantages are:

1) Because of the 
Facebook network, ev-
eryone knows every-
thing about you that 
you post – as soon as 
you become a Face-
book user, you need 
to be aware that the 
information you post 
on your personal wall 
or those of your friends 
can be seen by anyone 
else.

2) Using Facebook 
is addictive – it is more 
than possible to be-
come addicted to so-
cial networking, espe-
cially when you are a 
person who likes to 
share their opinions or 
new discoveries with 
others or someone 
who loves to express 
themselves freely and 

creatively. Facebook dependence and the “Share” 
button can influence you negatively. You can spend 
too much time in front of your computer, you can 
lose your social skills and even your real-life friends 
and the superficiality of online interactions can af-
fect the meaningfulness of social contact.

3) Time wasted – the amount of time spent on 
Facebook has long been analysed and criticized as 
subtracting both from socially useful activities, as 
well as from work. Productivity losses are judged as 
significant. The nature of Facebook is that it also pro-
duces new information, rather than just mediating 
the transmission of what people choose to share. 
From new games to endless and fruitless discus-
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sions, Facebook is a significant time sink, especially 
if not moderated by common sense.

4) Facebook creates the illusion that you have 
many friends and that interactions with them make 
up meaningful relationships – being friends with a 
person who only comments on pictures, stories, ar-
ticles, says “Happy Birthday!” when the computer 
warns that it is someone’s birthday, etc. The Internet 
is full of “illusory awards” and such relationships do 
not qualify for the achievement of friendship. These 
things destroy the value system that an individual 
should have and which he should rely upon when 
choosing who to trust.

5) Facebook as a social retardant – using Facebook 
and other social networking sites, you learn to grow in 
the online environment, where certain interactions are 
much easier. Because of this, many will have relational 
and etiquette problems or will be totally incapable of 
having a face-to-face discussion or speaking in public 
with more people.

Conclusion

In conclusion, whether you have a public or pri-
vate profile, your Facebook page is also a public 
space, as explained above, and there is the danger 
that your information may be shared with any audi-
ence, with no limitation.

FAcebook And perSonhood
Publicity and privacy

Ionela ANDREI
Ruxandra ICHIM

H
uman functioning, identity and person-
hood are undergoing a transformation pro-
cess because of the Internet. People have 
at their disposal new media for expression 
and new ways of narrating the self. We live 

in a society in which almost everyone uses social 
media. Social media has become a competing cen-
tre of social interchange in today’s world. It provides 
new ways of accessing and sharing information as 
well as relating to others. Facebook is an invention 
that has made a tremendous impact on the world. 
Since social networks have put their indelible touch 
on our daily routine, there have been many studies 
and researches that highlighting advantages and 

disadvantages. Facebook has helped facilitate the 
creation of a brand name for many individuals and 
businesses. Moreover, it is a major source of enter-
tainment for people around the globe because peo-
ple are both consumers and producers of content. 
But are people sharing too much? Many users con-
tinue to be unaware of the possible consequences 
of using Facebook to share personal information. 

The pitfalls of social media

Because the traditional modes of self-experience, 
understanding, and participation are being changed, 
new forms of self and personhood emerge in the soci-
ety. By using a high degree of exposure, participants 
treat the self as a market commodity, allowing others 
to judge its attractiveness and seeking always to gain 
more attention. From this first perspective, privacy is 
increasingly diminishing. People realize that Face-
book collects data on their viewing habits, and the de-
cision not to share information about who has visited 
someone’s profile is a deliberate one. Would you use 
Facebook the same way if you knew others were noti-
fied when you viewed their page? Probably not.

Facebook is like a trap, but many people, especial-
ly teenagers, cannot bear to get out. Worldwide, a lot 
of teen suicides have been blamed on cyberbullying, 
and social media posts depicting “perfect” lives may 
be taking a toll on teenagers’ mental health, research-
ers say. But can the websites really be blamed for 
limiting the privacy of their users, as long as so many 
people willingly use social media to give away their 
personal information? If people continue to use so-
cial media to explicitly give away details of their lives, 
then the medium itself cannot be blamed for destroy-
ing peoples’ privacy. As social media becomes more 
popular, the privacy of Internet users is decreasing 
whether they know it or not.

The most dramatic consequence of the increased 
availability of personal information has been the 
emergence of a new form of payment fraud, identi-
ty theft. The identity theft represents the possession, 
or usage of any name that identifies another person, 
with the intent of committing, aiding or abetting a 
crime. Traditional varieties of identity theft, such as 
cheque forgery, have long flourished, but, over the 
last decade, identity theft has become a major cate-
gory of crime and a significant policy issue.

Back in 2010, the founder and chief executive of 
Facebook, Mark Zuckerberg, argued that privacy 
was no longer a social norm. In the past few weeks, 
once the Cambridge Analytica scandal came into full 
public focus, Mark Zuckerberg and his colleagues 
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became aware of the fact that privacy still plays 
an important role for individuals and society. Cam-
bridge Analytica is the political consulting firm which 
gathered and used the data of more than 90 million 
Facebook users without their permission. After this, 
Facebook took some tentative steps to alleviate con-
cerns for its more than two billion users, simplifying 
and centralizing privacy settings, allowing them to 
change how much personal information they want to 
share. This action was an important and necessary 
one, but privacy regulations must be strengthened 
also for social media firms, advertisers, political cam-
paigns and other groups. Even when the highest 
privacy settings are being used, it is a fraud and a vi-
olation of human priva-
cy when Facebook and 
other groups are selling 
information. 

“Technology 
breeds crime”

This statement came 
from Abagnale, an 
American security con-
sultant known for his 
history as a former con-
fidence trickster and 
impostor between the 
ages of 15 and 21. He 
served less than five 
years in prison before 
starting to work for the 
federal government. 
He became one of the 
most famous impos-
tors ever, claiming to 
have assumed no few-
er than eight identities. 
He thinks that, while it is common to see companies 
such as Facebook be criticized for privacy issues in 
the media, it is up to people to take action to keep 
their data private.

Logging into another service with the Facebook 
account has become increasingly widespread. Peo-
ple do it automatically for a reason and Facebook 
takes advantage of it. The social network profits in 
a way that cannot be underestimated. Insights is 
Facebook’s advertising platform which sources the 
majority of adverts people see on Facebook. Anyone 
with a company page can have access to the plat-
form. The platform stores anonymous behavioural 
data about Facebook users. Insights lets you target 

people based on the pages they like, their interests, 
their behaviour on Facebook, and some key demo-
graphic data like age and location.

Facebook wants to promote the idea that it is 
transparent about how the data is used by advertis-
ers, but the reality is much more complicated. The 
troublesome situation can be generated not only by 
large companies who want to influence people, but 
also by small organizations. For instance, any person 
who sets up a fake page in a short amount of time 
and with a tiny budget may run practically any ad-
vert. People can stop liking pages that involuntarily 
give away their identity and posting personal photos, 
but they cannot so easily moderate their behaviour, 

which is what Facebook 
always monitors. This is 
Facebook’s core busi-
ness, advertising.

An investigation led 
by the Forbes Contrib-
utor, Jay McGregor, 
regarding de-anony-
mising Facebook’s 
anonymous ad plat-
form, has been con-
ducted in 2017. It has 
been largely based on 
the research of Stanford 
University’s Dr Michal 
Kosinski. He found out 
that it is possible to de-
termine key characteris-
tics of people based on 
a combination of their 
Facebook likes. The 
first phase of the inves-
tigation was to create 
a Facebook page for a 
fake company. A logo 

was then introduced and bought 5000 fake Face-
book likes in order to make the company page look 
legitimate, at a cost of less than $100. The author of 
the investigation managed to accurately target and 
identify people based on their race and sexuality with 
a small budget thanks to Facebook’s powerful ad-
vertising algorithm and a fake company. The results 
showed that the platform is not as anonymous as it 
claimed and it is open to abuse.

Conclusion

In full process of globalization, tough regulations 
must be enforced worldwide so people can have 
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more control over their information. Data collection 
needs to be more transparent and limits must be 
established on what businesses can do with the in-
formation they collect. With a social network such 
as Facebook, which has been created so that indi-
viduals could communicate efficiently with anyone, 
a sense of security becomes impossible in the ab-
sence of the certainty of privacy.

poliTicAl ToolS diSguiSed 
AS FAcebook buTTonS

“Blogging is a war for attention, 
not a creative writing contest”

Bianca Andreea CĂLIN

The words spoken by Mark Schaefer may 
seem a little aggressive, but they reflect 
how individuals use social networks to 
make their voices heard. We all wanted at 
least once in our lives to be the kind of influ-

ential person who inspires others through his deeds 
and words. Even though, in the past, few people 
could do so, social networks today offer an oppor-
tunity for everyone to post ideas on personal pages, 
make them heard, express their ideas, and connect 
with people who have the same views. Together, 
they create new trends, organize for celebrations of 
tradition, festivals and promote the recognition of in-
dividuals who have made important contributions. 

The evolving Facebook

Research suggests that most social networks pri-
marily support pre-existing social relations. For the 
most part, Facebook is used to maintain existing of-
fline relationships or solidify offline connections, as 
opposed to meeting new people. Facebook users 
engage in “searching” for people with whom they 
have an offline connection more than they “browse” 
for complete strangers to meet. The book Connect-
ed: The Surprising Power of Our Social Networks and 
How They Shape Our Lives by Nicholas Christakis 
and James Fowler describes the strong connection 
between the idea that people are connected in vast 
social networks so that social influence does not end 
with the people we know. If we affect our friends, 

and they affect their friends, then our actions can po-
tentially affect people we have never met. Samidh 
Chakrabarti declared about the most popular social 
network that “Facebook was originally designed to 
connect friends and family”. Facebook has reached 
its primary goal of bringing people closer to each 
other regardless of the distance between them, and, 
besides this purpose, Facebook has grown on other 
needs, such as the interest of people to be aware 
of new events, to share their opinions and reactions 
and to express dissatisfaction and support for cer-
tain campaigns. This social network is constantly de-
veloping and has new initiatives to combat “cultural 
distances between people” and to bring the popu-
lation in contact with global issues and the levers of 
governance. Their access to information leads to a 
desire for direct involvement in deciding issues rath-
er than through representative bodies.

A new means for politics?

In the political sphere, social networks have be-
come a “partner you do not want but you must 
have”; this involves both positive and negative con-
siderations. Positive considerations are provided by 
allowing users to become involved in policy process-
es and try to alter the face of politics. 

Politics and politicians have become relatively 
more accessible through the advent of Facebook or 
other forms of social media through their role in dis-
intermediation of communications. Therefore, the 
general public is more connected to politics than 
ever before. Instead of watching TV or searching 
the Internet outlet for a traditional media organiza-
tion for the latest political news, Facebook users can 
go directly to a politician’s page for the most up-to-
date information and, sometimes, to even interact 
directly with him and his associates. They can also 
interact one-on-one with candidates and elected of-
ficials about important issues by sending them pri-
vate messages or posting on their walls. Personal 
contact with politicians gives citizens more immedi-
ate access to political information and more power 
to hold lawmakers accountable for their words and 
actions. Campaign strategists can better target vot-
ers because politicians are more accessible to the 
public via Facebook, they receive almost immedi-
ate feedback about their stances on the issues from 
supporters and opponents. This information helps 
campaign strategists target specific groups to rally 
new and existing supporters and raise funds. Face-
book, itself, collects a wealth of information which it 
uses to profile users for targeted ads and, as proven 
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by the Cambridge Analytica scandal, is also valu-
able for the customization of political campaigns 
and messaging.

It works both ways

One of the opposite considerations would be the 
facility for organizing protests and revolutionary ac-
tivity, also by illegitimate means, such as violence. 
Facebook functions not only as a source of sup-
port for political systems but also as a means of 
resistance. In 2008, a Facebook group called “One 
Million Voices Against FARC” organized a protest 
march against FARC (the Spanish acronym for the 
Revolutionary Armed 
Forces of Columbia) 
in which hundreds of 
thousands of citizens 
participated. And as 
evidenced by the “Arab 
Spring” uprisings in the 
Middle East, activists 
used Facebook to or-
ganize inside their own 
countries and relied on 
other forms of social 
media such as Twitter 
and YouTube to get the 
word out to the rest of 
the world. In this way, 
users in authoritarian 
nations can engage 
in politics while evad-
ing state censorship. 
For this consideration, 
Facebook is blocked 
from ordinary access 
in certain states. Face-
book celebrated its 
14th anniversary in February 2018. 

The social networking giant claims to now have 
over 2 billion users, overtaking the population of 
China, but there are still political leaders around 
the world who do not want their country to have 
access to the site, or those who have banned it 
in the past amid fears that it could be used to or-
ganize illicit political movements. Most states that 
impose barriers to access to the Facebook page 
have communist regimes, serious problems in 
maintaining economic sustainability, riots, civil 
conflict and poverty. These countries are North Ko-
rea, Iran, China, Cuba, Bangladesh, Egypt, Syria, 
Pakistan, Vietnam and others. In some, Facebook 

is not only restricted but it is also illegal to have a 
Facebook page and even Internet access may be 
severely curtailed. The most extreme example is 
North Korea. 

China, supposedly one of the most powerful 
states in the world, limits access to outside social 
networks in favour of internal ones which are com-
pliant with various censorship requirements for fear 
of foreign subversion and internal activism against 
the Chinese political system. In the Middle East, 
Facebook and its potential to be used for transgres-
sive discourse has clashed with local mores and ta-
boos, leading to various restrictions, bans, as well 
as informal suppressions. Surprisingly, Russia also 

wants to ban the Face-
book social network in 
favour of local prod-
ucts. In 2017, Russia 
announced that they 
could ban Facebook in 
the next year if it failed 
to comply with a 2015 
law requiring compa-
nies to store Russian 
citizens’ personal data 
on local servers. This 
had already happened 
to LinkedIn, the so-
cial platform for pro-
fessionals that was 
banned in Russia after 
it did not comply with 
a September 2015 law 
requiring companies 
to store Russian users’ 
personal data on local-
ized servers. The head 
of Russia’s state media 
watchdog Roskom-

nadzor warned that “there are no exceptions” to 
compliance with the data storage law seen by some 
observers as unenforceable. “We will either ensure 
that the law is implemented, or the company will 
cease to work in Russia”, Roskomnadzor chief Al-
exander Zharov was cited as saying by the Interfax 
news agency. Twitter was held up as an example 
by agreeing to transfer data locally by the middle 
of 2018. The various warnings to Facebook were 
correlated with Facebook CEO Mark Zuckerberg’s 
announcement of plans to share with authorities 
3,000 ads linked to Russian entities suspected of 
trying to influence the 2016 presidential election in 
the United States.
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Conclusion

Social networks have widening impact in all 
areas, but the political sphere is an especially in-
teresting case. Controversies can be raised that 
induce diplomatic conflicts, and the freedom of 
expression, association and coordination can be 
viewed as a literal attack on a state and its predom-
inant institutions and mores. 

FAcebook  
And The civil SocieTy

The “street” and the “square”
Valentin-Ionuţ COSTEA

S
ome people claim that Facebook has a 
negative influence on our lives but, in 
my opinion, Facebook has changed the 
world for the better and it helped the civil 
society and NGOs to be more active and 

to raise their voices against corruption, iniquities 
and potential fraud. Below I will refer to some spe-
cific examples showing the positive influence of 
Facebook and globalization over the civil society 
in Romania. 

Protesting government decisions  
on the judiciary and criminal law

In the last few years, the Romanian Government 
and the Parliament took some questionable de-
cisions with respect to the judiciary and criminal 
law. For example, in January 2017, the Romanian 
Government adopted an Emergency Government 
Ordinance increasing the financial threshold for 
certain crimes. 

As a result, many people considered that the 
above-mentioned decision will increase the level 
of corruption and will help some politicians escape 
conviction on a technicality. On the other hand, 
the supporters of the Government claimed that 
the civil society was manipulated by foreign news 
agencies and other agents of influence that were 
unfairly critical with respect to the Government de-
cisions.

People started to express their negative feelings 

about the Ordinance that was going to enter into 
force ten days after its publication in the Official 
Gazette. Therefore, the civil society created events 
on Facebook inviting other people to protest to-
gether against such a decision and to claim for its 
repeal. In those ten days between the adoption of 
the Ordinance and the moment of its entering into 
force, more and more people gathered together 
and protested against that decision. 

They saw pictures on Facebook and other so-
cial networks with their friends protesting in street 
during cold weather and they felt a feeling of soli-
darity. Consequently, an increasing number of citi-
zens protested each day until the Government felt 
forced to repeal the Emergency Government Ordi-
nance. From my point of view, this was a splendid 
example of solidarity between citizens and a com-
mon perspective on justice and it was an event 
which gave hope for a better society. The pictures 
of the Romanian people protesting against the 
injustice were spread all over the world via Face-
book, the international press reported the events 
in Romania and foreign citizens expressed their 
solidarity with the Romanian people. 

Environmental protests against gold 
mining plan in Transylvania

Another successful example of the activity of civ-
il society and NGOs took place in 2013. I am spe-
cifically referring to the protests against the Gov-
ernment’s plan to support a gold mining operation 
in RoŞia Montană whose procedures would have 
had a disastrous environmental impact. The politi-
cians and the lobbyists supported the plan, claim-
ing that the country would have gain economic 
benefits such as the creation of jobs, royalties and 
taxes paid to the Government by the company ex-
ploiting the gold mine. 

On the other hand, an important part of the civil 
society and the NGOs were against the gold min-
ing plan, stating that this will have a lot of negative 
effects for local people and environment, such as: 
(i) reshaping the region by removing the tops of 
four mountains, (ii) causing irreparable environ-
mental damage due to the heavy use of cyanide, 
and (iii) affecting the cultural heritage.

Facebook helped civil society, NGOs and people 
of all ages and occupations to be united against 
this plan that may have destroyed a whole region. 
More and more people protested in the street (es-
pecially in the capital city) against this plan, claim-
ing that: (i) the gold mining process should stop, 
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and we should conserve those gold resources for fu-
ture generations and (ii) the region should be includ-
ed in the country’s tentative list for UNESCO World 
Heritage. 

Fortunately, the region was included on an appli-
cation list for UNESCO World Heritage. Although the 
gold mining plan was suspended, its status is still 
unclear. In June 2017, the mining company filed a 
compensation claim for $4.4 bn at the World Bank’s 
court of arbitration, with the first hearing set for Sep-
tember 2019.

Personally, I think that this was another example of 
event where Facebook proved that it is a very useful 
tool that helps people become united for a specific 
cause and helped the civil society and NGOs to fulfil 
their mission. 

Conclusion

Without a doubt, 
Facebook played a sig-
nificant role in helping 
people to understand 
the real intentions of the 
Government. I strong-
ly believe that Face-
book and the Internet 
increased the level of 
transparency, offering 
people the possibility 
to have easy access to 
the international press 
and to read a different 
opinion than the one 
presented by some of 
the local media.

However, we should 
choose to read reliable 
sources of information 
and news websites with 
a very good reputation 
(e.g., The Economist, 
BBC News, The Guardian and Deutsche Welle) and 
we should learn to think critically. This will help us to 
avoid being manipulated through fake news and to 
be active members of civil society.

The power oF The preSS, 
mulTiplied by FAcebook

Old and new media
Bianca ZAPOROJANU

Valentina NIŢĂ

F
acebook is a Fortune 98 American compa-
ny, and is an “online social media and social 
networking service company based in Menlo 
Park, California. Its website was launched on 
February 4, 2004, by Mark Zuckerberg, along 

with fellow Harvard 
College students and 
roommates Eduardo 
Saverin, Andrew McCo-
llum, Dustin Moskovitz, 
and Chris Hughes”. 

The influence and 
impact Facebook has 
had in various political, 
social, and mass-me-
dia areas timeline have 
been significant. We 
will try to extract the 
most important events 
which, owing to the un-
precedented expansion 
of Facebook across the 
world, reached viral sta-
tus, thereby spreading 
the news in areas where 
users would have oth-
erwise not have had the 
same access or speed 
of reaction.

Important milestones

Since 2007, Facebook has been toying and ex-
perimenting with extending its reach in mass-me-
dia and advertising, and allowing their members 
direct access to sharing their activities directly 
connected with these events. But Beacon was 
more intrusive into their users’ privacy, showing 
the sites visited and making opting out very dif-
ficult to implement. Various organizations started 
reporting that Facebook is collecting information 
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about their users’ preferences, purchases, etc. 
without their knowledge. Facebook tried to fix the 
problem unsuccessfully and finally decided to shut 
down Beacon in 2009.

In 2013, Facebook attempted once more to 
push advertisements and news feeds from the ac-
tivity area of the friends of users on Facebook. This 
was another bold and intrusive attempt to infringe 
on one’s privacy, and was dialled back in 2014 to 
some minor changes, less intrusive and revealing.

However, in 2014, Facebook decided to extend 
their list of offerings to journalists by allowing them 
to get access to any news through their web pag-
es. And at the same time, Facebook started allow-
ing anonymous logins mainly targeted for users 
located in areas where censorship and political 
boundaries were enforced by authorities (using 
TOR links where users can post on Facebook 
anonymously).

A controversial example is the Egyptian Arab 
Spring. There are numerous articles dissecting the 
impact of Facebook on this social event, but what 
we find extremely interesting is the fact that a Goo-
gle marketing executive created a Facebook page 
that played a very important role in its outcome. 
Of course, it is difficult to split hairs here and de-
termine who has influenced what in the process 
but, at the same time, this influence cannot be de-
nied and Facebook’s indirect connection with the 
political phenomenon is an uncontested reality. It 
turned out Facebook and other web social media 
tools enabled Egyptians and population from other 
countries to better communicate, share fears and 
hopes, and sometimes even coordinate activities 
better and broader than any phone or email sys-
tems. The effect was widespread and millions of 
people were able to connect in a new way, which 
was unthinkable a few years back.

At the end of 2014, Mark Zuckerberg partici-
pated in a Q&A session where he tried to gather 
more feedback from users related to “Facebook’s 
role in promoting viewpoint diversity, helping peo-
ple share more, and facilitating social and political 
transparency”. That feedback was incorporated in 
Facebook’s new development efforts and shared 
with the users in the following years. 

2015 marked new partnerships between Face-
book and mass-media giants like BuzzFeed, 
The New York Times, National Geographic and 
six others. These new features allow media direct 
access to Facebook’s huge user base and a 
very large database of outlets for advertising and 
promoting products and news. 

Crossing the line

Most users found these new features very use-
ful – however, influencing the users and pressuring 
them through Facebook news from specific outlets, 
or summarized in specific and targeted ways, may 
not necessarily help them come up with their own 
thoughts and decisions when it comes to social and 
political issues.

Facebook, deliberately or not, has greatly influ-
enced the American and international democracy. 
Although hard to believe, the group that managed 
best the social media and all of the tools built into 
web apps like Facebook and others played a major 
role in Trump’s success in the elections. 

With the broad analysis of the data collected from 
its users and considering the time spent by users 
looking at news feeds coming from-mass media, 
Facebook can push some of the so-called “core val-
ue listed is that friends and family come first”, and 
decides to increase “the circulation of content about 
friends and family relative to publisher content”. 

Like any new technology, Facebook is left trying 
to correct itself and goes to great length in trying 
to combat the problem of fake news and hoaxes. 
They are trying to protect their users from some of 
the fake information disseminated via the web, not 
necessarily for their sake, but to also maintain their 
platform’s credibility. However, in our opinion this is 
an uphill battle, similar to fighting computer viruses. 
There will always be a new way to sneak in bad infor-
mation and to influence millions of users. And algo-
rithms are built based on existing facts, and not fu-
ture ones. Even self-learning algorithms are slow and 
important damage can be done via mass-media and 
Facebook in a very short period of time. A retraction, 
even if published by Facebook or any other reputa-
ble mass-media, will not completely erase opinions, 
thoughts, conversations, etc. which had occurred 
in the meantime. The tendency of Facebook and all 
other social media tools is to spread the news like 
the wind, fake or not, and publicize as soon as pos-
sible their “viral” number of users reached by this 
news. Is Facebook equipped with an Undo button 
to erase all the bad information it publishes? Not to 
our knowledge. So, this is one of the major downfalls 
of these social media tools – no filter and no undo 
button for the fake data. 

Hard questions

On the other hand, one would wonder – should 
Facebook be allowed to be an influencer to this de-
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gree in the shared content of friends and family? Is 
this even legal, or should it be? From our point of 
view one should first agree to receive that content or 
pick and choose the type of information received via 
Facebook, and allowed to make up their own mind. 
The intrusive ways Facebook is pushing info to users 
is at a minimum controversial, and the US Govern-
ment is now looking into some of the privacy practic-
es employed by the company. We also believe that 
users should stay abreast and alert of privacy terms 
for all social media apps, including Facebook. They 
should be more aware on how the data posted on 
Facebook is being used and where it is being report-
ed on. Facebook makes some of its money from col-
lecting and sharing all 
our private information 
with other corporations. 
By the same token, no 
one can contest the 
positive impact of Face-
book in bringing togeth-
er more people (friends 
and families) and giving 
them real time access 
to information that oth-
erwise may take weeks 
or months to be shared. 
Also, Facebook has en-
abled globalization and 
easier communication 
across the globe al-
lowing the spreading 
of knowledge, culture, 
news, and others. The 
progress made in this 
area is unparalleled 
and undeniable. If we 
can keep an eye on 
terms of privacy and 
challenge some of the practices these companies 
employ, then we can make them better and safer for 
all users and their privacy and safety.

FAcebook: beTween newS 
And knowledge

From tonner and paper  
to digits and wire(less) networks

Alexandra-Laura OPRICA 
Ioana-Andreea NICOLAE

S
ince ancient 
times, man has 
felt the need 
to connect 
with the envi-

ronment and the peo-
ple around him. Some 
of the basic needs of 
childhood are love and 
emotional connection.

People have always 
tried to stand out with 
their adornments, 
clothing, extravagant 
hairstyles, and so 
on. The Rule of Es-
teem recognizes that 
all humans need and 
want praise and rec-
ognition. Returning to 
the present day, the 
essence of human na-
ture has remained un-
changed. People have 
the same desire to be 

remarked, but now we can do it much faster be-
cause of social networks.

But is this a good thing? Have we ever thought 
of the risks we are subject to? Or did the desire for 
popularity destroy the need for privacy?

The role of communication

Communication plays a defining role in the for-
mation of the individual. According to famous phi-
losopher Herbert Marshall McLuhan, history records 
three great epochs of communication. The first 
stage, the oratory stage, is dominated by conversa-
tion as a means of communication.
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It follows the cycle of written culture, which also 
has its distinctive peculiarities. This stage marks the 
introduction of phonetic spelling. The third cycle 
marks the emergence of electricity and electronics, 
which enabled the appearance of the telegraph, tele-
vision, the telephone and, later, the computer.

If the appearance of the alphabet and the print have 
stimulated a process of fragmentation, specialization 
and detachment, newer technology encourages and 
stimulates unification and involvement. We can say 
that socialization played a very important role in the 
development of humanity. And so, with the human 
need for communication and information, media ap-
peared, with mass-media being a more recent phe-
nomenon attuned to the needs of mass society and 
taking new technological means into consideration.

The media influences the population by creating 
models, mentalities and false values. People are di-
vided over whether the influence is positive or nega-
tive or whether the potential of the new media tech-
nology outweighs their costs.

Another day, another scandal

A topic that currently occupies the front page of 
all newspapers and magazines is the huge scandal 
involving Facebook. 

Facebook has made communication easier, but 
that is not the big innovation wrought by Mark Zuck-
erberg’s social platform, because it followed in the 
footsteps of other social media networks. Facebook 
has changed, first and foremost, the way we perceive 
privacy and has introduced, on a global scale, a hab-
it quickly becoming a vice: the exposure of personal 
life on the Internet.

Facebook can create revolutions and change the 
outcome of presidential elections, but, above all, it 
has the ability to shape the societies in which it is 
present.

So we can see how such a powerful tool as Face-
book landed in the middle of this scandal. The Cam-
bridge Analytica scandal broke out when Mark Zuck-
erberg admitted that a number of accounts had been 
compromised, their data being used illegally to target 
a paid advertising campaign that influenced the re-
cent presidential election in the United States. Cam-
bridge Analytica is not the only name in the game, 
but it is the focus of public attention and has been 
linked to Donald Trump’s unorthodox tactics and un-
expected victory. At the same time, the phenomenon 
is likely more widespread even in politics, since Hil-
lary Clinton’s campaign has been given glowing pro-
files in the media for its use of the algorithm Ada to 

craft messages and make campaign decisions. Had 
Clinton won, we would have been treated to the me-
dia extolling the virtues of her data driven campaign, 
just like Obama’s use of social media to target voters 
and connect with donors was praised in its day. And 
what Ada required and Facebook has plenty of is Big 
Data. In essence, the Cambridge Analytica scandal 
highlights something very interesting, namely that 
non-state entities or groups of individuals (not nec-
essarily associated with a government) can make 
major political changes anywhere in the world using 
media platforms.

Zuckerberg has shown himself to be open to reg-
ulation (though how effective such regulation would 
be when the object under scrutiny is so new and un-
derstanding of the possibilities is lacking), but noth-
ing that would fundamentally blow apart Facebook’s 
business model.

“My position is not that there should be no regula-
tion”, Zuckerberg said.

In his press release, he tries to apologize for not 
being aware of the role that the giant company plays 
in the role of political activism and influencing. But 
do Facebook users still trust the socialization plat-
form? After the outbreak of the scandal, a move has 
emerged that urges Facebook users to remove them-
selves from this social platform, #DeleteFacebook. 
Will the company be able to resist such a large-scale 
scandal? 

Conclusion 

Mass-media has developed considerably over 
time. The online environment allows journalists to 
instantly access and distribute information, modify 
and even improve them, but sometimes there are 
scandals such as Facebook-CA that make us won-
der if it was better before, at a time when the right 
to privacy was not so often violated. If one, in the 
past, could disengage with individual newspapers, 
radio and TV stations, it is much harder today when 
our sources of information are so tightly bound to 
our social networks, with individuals being both 
consumers and producers of media, if only through 
their sharing habits.
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The world economy And 

FAcebook (de)moneTizATion
Accounts, accounting  
and accountability

Adrian BENCZE
Iulia Maria ION

In the light of the 
recent scandal re-
garding the leak 
of personal data 
of Facebook users 

for illegitimate uses, 
this article attempts to 
analyse the actual con-
tribution of the social 
media platform to the 
world economy. Face-
book became one of 
the biggest companies 
in the world since its 
appearance in 2004, 
claiming billions of us-
ers. Its popularity grew 
tremendously and at a 
very fast pace, and it 
quickly turned from a 
simple social platform 
to one of the biggest 
companies listed on 
the stock exchange, 
with revenues of 41 billion dollars in 2017 and an im-
pressive market cap of 450 billion dollars. These are 
numbers that any entity in the world economy would 
strive for. But there are some serious issues rising 
here. How does Facebook make so much money? 
Where does it come from and is it worth the exter-
nalities involved, including risks to personal data? 
And, last but not least, does it truly contribute to the 
real economy? 

From communicativeness

In March 2018, Facebook was involved in a scan-
dal that reverberated across the whole world: the 

personal data of over 87 million users, most of them 
in the United States of America, had been improper-
ly shared with political consultancy firm Cambridge 
Analytica. It had been a long running concern the 
extent to which Facebook harvests their users’ data 
for marketing purposes, since its business model 
relies mainly on running ads, but this episode trig-
gered an aggressive response from the users and 
would-be regulators. Mark Zuckerberg, the CEO of 
Facebook, was called up to testify in a hearing at 
the US Congress, in order to explain the situation.

But the biggest problem is not actually what 
Facebook did, but the lack of regulations imposed 
on the use of personal data. Even if there are laws 

limiting the use of citi-
zens’ personal data, 
for example the Fourth 
Amendment in the Unit-
ed States, these laws 
had been created and 
applied with thought of 
protecting people from 
governments abuse, 
and the problem with 
such laws is that they 
originate in a time 
when it was infeasible 
that corporate heads 
such as Mark Zucker-
berg will have so much 
personal information 
on their hands.  

There is also the sig-
nificant issue that it is 
difficult to measure the 
contribution of digital 
companies to the GDP. 
Rather, there have been 
reports of lost produc-

tivity from overuse of Facebook in an office setting, 
especially with ease of access, leading to increas-
ingly common bans of the service on company 
computers, though with little impact in an age of 
personal devices. Even if tech companies dominate 
the markets and regardless of the significant figures 
reported by a company such as Facebook, society 
and regulators lack the tools in order to measure 
their true economic contribution, which may lead 
to the neglect of important economic growth, and 
not only.

Another issue might be that tech markets of our 
period, especially in America, are very much alike 
housing markets of the 2000s and that is mostly 
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because both tried creating and distributing wealth 
through stock appreciation, even if the economy was 
not doing well. If not for the impressive gains in the 
stock value of tech giants such as Facebook in the 
last couple of years, there would not be any reason 
to talk about a significant recovery after the financial 
crisis of 2008. And that is why governments and in-
vestors have yet to take any serious action against 
such companies.

To competitiveness

While many criticisms may be laid at Facebook’s 
feet, there should be no doubt that the company 
actually benefits people. First of all, many jobs are 
created, directly and indirectly. Facebook has thou-
sands of employees and more jobs are created indi-
rectly in the sector of services in connection with the 
company. A study conducted by Deloitte claims that 
Facebook contributed to the creation of 4.5 million 
job worldwide, just by offering a platform for busi-
nesses to reach their consumers more easily. As 
a consequence, at a global level, it generated 227 
billion dollars by providing and creating new jobs 
and by increasing the sales of related devices. Tak-
ing into consideration that most jobs nowadays are 
related to small-scale services offered locally, the 
impact of a company such as Facebook is tremen-
dous. What is more, the use of such platforms al-
lows businesses to reach out to new customers and 
new markets, helping them find those people most 
interested in their products and services, even if the 
business is of small sizes and would ordinarily lack 
any geographic reach. There have been numerous 
real life examples where small or medium business-
es grew only by using Facebook to gain customers. 
For example, Adria Airways managed to increase 
their revenue by 52% in only half a year, almost 
doubled its website traffic and reached 14.7% as a 
conversion rate for flight searches via Facebook re-
marketing. Platforms such as Facebook also help 
entrepreneurs create a better marketing strategy, 
especially in an era where online marketing is the 
most used form of advertising, but also give them a 
new ecosystem in which to develop and compete. 
Facebook makes it possible for a great number of 
developers to compete with each other and inno-
vate rapidly for greater efficiency.

There is clear proof that Facebook helps the econ-
omy grow, but the only problem is that some benefit 
more than others. Big companies and educated peo-
ple make the most use of the platform because they 
have experience and the necessary education in or-

der to use this tool to its utmost, leaving the rest of 
the users with smaller benefits. This does not mean 
that platforms such Facebook only bring out negativ-
ity, but that there should be regulations imposed in 
order to create a more equitable environment for the 
users of Facebook and similar platforms.

 
Conclusions

There is no doubt that something has to be done 
about the use of personal data. Of course, ideas 
such as imposing fees to the users so that they 
become the customers, not the product, and re-
ceiving their permission for using their information 
might work. In the long term, there should be a 
whole new system where the personal data of the 
citizens become a public good and it should be 
defined exactly what information is allowed to be 
taken and used, under what conditions, and which 
shall not.

Our personal take in the matter is that regula-
tions on the use of personal data should catch up 
to the companies themselves and the state-of-the-
art of their practices and any kind of abuse against 
people should be punished harshly to serve as a 
deterrent. However, these tech giants should be 
given more credit for the actual benefits they bring 
to the economy and their contribution should be 
taken into consideration when measuring GDP. 

FAcebook And The poliTicS 
in And Among nATionS

Information and influence
Eliza Mihaela CRISTEA

T
he press can be censored or completely si-
lenced. Some journalists are afraid for their 
lives, being blackmailed and threatened. In 
the case of social networks, however, cen-
sorship is more difficult and people who 

join protesters have a single voice and a common 
motivation. Street actions can be organized and 
triggered in a very short time through social media, 
incurring minimal costs. At the same time, these ac-
tions can be accomplished without the guidance of 
formal structures.
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New possibilities

For the foreign press, these networks have been 
very useful to track internal events and gather infor-
mation, photos, and videos from the scene in real 
time. In recent decades, we have witnessed con-
tinuous changes in the perceptions of the citizens 
all over the world, as evidenced through their par-
ticipation in various pivotal events, from the fall of 
the Berlin Wall and the fall of communist systems in 
Eastern Europe, as well as their promotion of new 
ways of thinking. 

Ours is not the first generation that wanted free-
dom more than anything. There have been quite 
a few generations with 
this cultural trait and 
aspiration. But some-
thing that we have and 
the participants of the 
revolutions mentioned 
before had not is the 
ability to communicate 
faster, more efficiently 
and with greater com-
plexity. Thanks to the 
invention of the Internet 
and Facebook, we are 
more connected than 
ever and the marginal 
cost of communication 
has diminished to zero, 
allowing us to commu-
nicate as much as we 
want, when, before, 
we would have been 
counting the minutes 
and tallying the cost 
of a long distance call. 
Social media platforms 
became a place where citizens can easily share 
their opinions and their life experiences with other 
people and with different political and states’ insti-
tutions. They also became a place where people 
can become social activists and where they can 
market their ideas more easily. 

We saw with our own eyes during the events of 
recent years in the Romanian socio-political scene 
how important social media platforms were, be-
coming a place where people gathered their ideas 
and created movements against the formal politi-
cal actors. It became a place where we can access 
information, where we can more easily recognize 
and make sense of the actual problems that the 

economy and the political scene are dealing with. 
The sources came from people who were not pro-
fessional politicians, but citizens just like us, who 
had the courage to express their ideas and to be-
come a true voice of people. 

Examples abroad

The 2010-2011 uprisings in Tunisia and Egypt 
were largely organized and driven by the use of 
the social media, particularly Facebook and Twit-
ter. The series of protests were coordinated through 
the young generation’s use of social media, result-
ing in the dismantling of the President Mubarak’s 

30-year regime. So-
cial media, of course, 
is not a panacea. But, 
there it became a place 
where people vented 
the frustrations result-
ing from years of re-
pression, economic 
instability, and individ-
ual hardships. Social 
media platforms were 
used by journalists to 
post observations and 
link to stories, pho-
tographs, and blogs. 
That way, it became 
easy for citizens to turn 
into citizen-journalists. 
For example, Egyp-
tians posted breaking 
news by themselves, 
which were shared by 
bloggers, journalists, 
and fellow citizens. 
One such person is 

Wael Ghonim, an online marketer who became an 
accidental activist and who created a Facebook 
page after he saw an image of a young Egyptian 
man beaten to death, using his anger and Face-
book to connect with people that shared the same 
ideas about the events that happened in Egypt at 
that time. After three months, the number of peo-
ple that joined was more than 250,000. “We are all 
Khaled Said” helped ignite an uprising that led to 
the resignation of President Hosni Mubarak and the 
dissolution of the ruling National Democratic Party. 
Even Ghonim, who was arrested during the height 
of the protests, became one of the leading voices of 
the Arab Spring. US State Department official Alec 
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Ross said that the Internet “acted as an accelerant” 
during the Arab Spring (a term used in pyrotech-
nics). Ross also observed that “networks disrupt the 
exercise of power. They devolve power from the na-
tion state – from governments and large institutions 
– to individuals and small institutions”. 

Paradigm shifts

The idea of Alec Ross is similar in meaning to one 
of Ronald Reagan’s speech ideas in 1989: “Tech-
nology will make it increasingly difficult for the state 
to control the information its people receive... The 
Goliath of totalitarianism will be brought down by 
the David of the microchip”. 

In my opinion, this statement is true and huge 
transformations of the political scene are being in-
fluenced by the ideas that were marketed on so-
cial media. In addition, people outside countries 
like Syria, Egypt, Yemen and so on became a part 
of those events, information circulating faster and 
leading to sympathy and identification with the citi-
zens of that states.

More and more, people have a problem with the 
traditional political institutions and parties, Ghonim, 
the founder of “We are all Khaled Said”, stated that: 

“Using the pronoun I was critical to establishing 
the fact that the page was not managed by an or-
ganization, political party or movement of any kind. 
On the contrary, the writer was an ordinary Egyp-
tian, devastated by the brutality inflicted on Khaled 
Said and motivated to seek justice”.

But this so-called revolution was not made by 
the media or social platforms, people with courage 
did that. Social media was just a tool to make their 
voices heard. Communicating has always been es-
sential to enabling change and we can be thankful 
for this kind of innovation that may help us in our 
country’s development. The contribution is not just 
related to helping us chat faster but for creating a 
medium where each of us can become a voice, a 
message and an influencer.

In our country’s case, similar to the Middle East 
case, social media platforms became a portal for 
debating and where people with the same ideas 
created communities that have produced the fa-
mous and constant protests since 2015. It became 
silent with the resignation of the Prim-Minister at 
that time, ushering in the election of the first tech-
nocratic government. But, it resumed with the Ordi-
nance 13 case, with month after month of protests 
being held, militating for a truly liberal government 
and being against the well-known corruption phe-

nomenon. Even though, at this time, we saw a lot of 
volatility in the political scene and a lot of economic 
problems being created by the wrong way of gover-
nance, the social platforms remain the place where 
we can unite our ideas and spread information.

civilizATion And iTS  
FAcebook vAnguArd

Technology is not above morality
Maria BUCUR

Ana Maria BUNEA
Nicoleta Adelina MAREŞ

G
lobalization, whether we like it or not, is 
rapidly developing with the fast pace of 
technological change. More and more, 
it is connected and identified with infor-
mation sharing, not just the transport of 

people and goods. Globalization and its expansion 
have a huge impact on nearly every country in the 
world and, unfortunately, the effects are not always 
beneficial. 

Globalization and its discontents

The modern epoch is a period of time that is spe-
cifically globalized and thinks of itself as such. Its pil-
lars consist of dominant social and economic forces 
on a backdrop of technological change. A turning 
point in a gradual process of pre-modern global-
ization was the technological advancement that 
enabled the transmission of messages via electro-
magnetic waves. This point in time marked the glo-
balization of communication seen with no borders at 
all and, sometimes without limits. This feeds into the 
struggle for influence, resources and outright domi-
nance on the global chessboard.

In addition to the integration of markets and sys-
tems, it is also a fact of life that countries fight for 
the maintenance of their inheritance, which, in a hu-
man and territorial sense, finds its current expres-
sion in the nation-state. The historical existence of 
distance and limited contact enabled the develop-
ment of a diversity of systems, cultures and insti-
tutions. Globalization is accompanied, in the minds 
of many, not just by the opportunity to experience 
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this diversity, but also by a homogenizing tendency. 
Countries also want to maintain their unity and their 
distinguishing characteristics, which is especially 
true even for close neighbours. Diversity and unity 
might be seen as teams on the chessboard. There-
fore, each one of them brings deliberate transfor-
mation and pressure on the naturally evolved, or 
traditional, society. The instrumental view of inter-
national relations and technology says that their 
intensification is not a bad thing. But are these 
changes unwittingly or intentionally violating rules 
and undermining societal integrity? Is globalization 
an overrated interdependency with effects on cohe-
sion and solidarity?

Facebook as an 
instrument 

Facebook, an Ameri-
can social network, was 
founded by Mark Zuck-
erberg in 2004 and has 
increased enormously 
since then. In spite of 
being the most exten-
sive social network on 
the Internet, it still has 
limited reach in more 
traditional countries, 
where overt policy or 
emerging consensus 
keeps its impact limited 
in favour of the mainte-
nance of stronger lo-
cal bonds supporting 
own national unity. As 
a result, Facebook is 
downgraded by local 
networks, as happens 
in Japan and China. 

A civilization is built on principles and a healthy 
culture with a set of values. Privacy and confidenti-
ality are one of those values, at least for the West, 
and a source of issues and scandals with the way 
in which Facebook operates as a business mod-
el and as an overt influencer or facilitator of other 
influencers. Globalization and instantaneous com-
munication invite abuses which should not remain 
unaddressed.

The recent scandal is that the American social 
network suspended Donald Trump’s data opera-
tions team for misusing people’s personal informa-
tion, provided illicitly by Facebook, and the shady 

dealings of Cambridge Analytica and others like it 
were an open secret to online marketers.

The European Union has reacted to this incident 
and is preparing to enforce a sweeping new data 
protection law that gives consumers much more 
control over how their personal details are used. 
Regulators say the new rules are necessary to pro-
tect consumers in an era of cyber-attacks and data 
leaks, highlighted by Facebook’s admission that the 
personal details of millions of its users were abused.

l But what is it?

The General Data Protection Regulation (GDPR) 
comes into effect across the European Union on 

May 25. It seeks to ex-
pand and update data 
rules that have been in 
place since 1995 – long 
before hacks, securi-
ty breaches and data 
leaks became a com-
mon occurrence. The 
new rules give Europe-
ans more control over 
their personal data. The 
European Commission 
said that a lack of trust 
in tech companies was 
the main motivation be-
hind the new rules.

l What does it 
mean for  

companies?

Any organization that 
holds or uses data on 
people inside the Euro-
pean Union is subject 

to the new rules, regardless of where it is based. 
Companies that sell goods and services to people 
in Europe will be impacted, as well as organizations 
that monitor people’s online behaviour, for example 
by tracking browsing histories. Organizations are 
not allowed to hold data for longer than it is neces-
sary and anyone can ask for their personal informa-
tion to be deleted from a company’s servers. Firms 
may also have to prove they are handling data cor-
rectly – this might mean increased monitoring and 
documentation and some may have to hire data 
protection officers and institute other onerous com-
pliance measures.
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l What does it mean for people?

Consumers can expect to see more privacy 
warnings and consent requests. These must be 
made separately, and cannot be bundled with gen-
eral terms and conditions.

The rules mean that tech companies can no lon-
ger assume users want to hand over their data. 
Companies must now count on the opposite and 
reflect that in their services and products.

l What is the cost?

Making sure a business complies with the new 
rules is costly. Many large organizations have hired 
outside auditors and advisers to help make sure 
they are ready. European regulators can impose 
fines of at least €20 million ($25 million) or up to 
4% of annual global sales, which, for the big tech 
companies, could run into billions of dollars.

In view of the above arguments, power and tech-
nology pursuit have become interlinked concepts, 
especially when we talk about the globalization of 
everything, a process which is about to happen 
sooner than we ever expected. Globalization is 
about integration and interdependency, which are 
driven by information technology. The connection 
of every part of the world is happening through-
out globalization, shaping not just economic activ-
ities, but also cultural ones. If globalization brings 
advantages to communities and develops new 
avenues of growth, thereby reducing regional dis-
parities, it must still be done under well-specified 
constraints derived from legitimate values. Social 
media’s impact on privacy is one of the issues that 
must be managed by upholding the implicit trust of 
subscribers and users. Not even in the globalized 
era can technology outrank moral considerations.

FAcebook And culTureS’ 
SenSe oF belonging

Identities and communities
Paula DICU
Iulia CIOLTE

I
n recent days, a scandal has broken out with re-
gards to one of the most popular social networks in 
the world. Mark Zuckerberg finds himself with seri-
ous accusations of having facilitated the trafficking of 
personal data for almost 90 million individuals who 

use Facebook.
Since its birth in 2004, Facebook has grown signifi-

cantly, having purportedly reached 2 billion users as of 
June 2017. Facebook is a widely known network that 
connects people from different countries and it makes 
it easier for them to share their thoughts, their opinions, 
feelings, as well as photos and videos of themselves. 
Additionally, it has emerged as an influential news plat-
form given the fact that many news channels have a 
Facebook page and many individuals actively share 
important news. 

Beside the news channels, there are a lot of pages 
with an impact on the cultural area, presenting the ar-
tistic side of the world. Through the use of social me-
dia, institutions and people can access significant au-
diences which were not available through the classic, 
centralized, one way media instruments. Many artists 
use Facebook to present their works to the world and 
redefine the way they do business. They build their 
identity posting their masterpieces on special sites that 
are linked to Facebook or even create special pages 
“as artists” in order to show the world their vision. The 
benefits of having an online presence for the artistic are 
significant – the audience is easier to reach and you 
may interact directly with followers, thereby obtaining 
feedback and other forms of assistance. Sites like Face-
book also allow you to speak with followers from all over 
the world so as to imprint your vision in their minds. It 
is also easy to become validated artistically with low 
cost barriers, since clicks, not gallery space, are what is 
needed at the outset. This is a cheaper way to promote 
artistic work and reach potential customers. Facebook 
offers special features to budding entrepreneurs for a 
minimum fee. But, using the free features, you can redi-
rect your budget on new creative projects for expand-
ing your network. Of course, there is a negative aspect 
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about sharing your artistic vision through Facebook or 
other social networks, which refers to the personal pri-
vacy, as well as the authenticity of artistic work. Despite 
that, we have to admit that it is the easiest way in which 
one can cross interact with the entire world.

Regarding the cultural identity, here we have as ex-
amples the pages that promote different countries or 
places to visit all around the world. We should all agree 
that in the era of technology, the traditional ways of gain-
ing information, understanding a story and developing 
a sense of belonging have changed because of the 
omnipresent media feeds. We can better understand 
the cultural peculiarities of other nations and discover 
their secrets without a physical presence, through a 
build-up of a vision artic-
ulated through pictures, 
videos, text and mediat-
ed impressions from the 
personal social network. 
Moreover, the regular 
intake of content on a 
worldwide basis can 
give one the perception 
of a worldwide belong-
ing, consistent with an 
adoption of a persona of 
global citizen. 

However, despite its 
advantages and its ap-
parent positive mission 
of “giving people the 
power to build a com-
munity and bring the 
world closer”, Face-
book has proven that it 
has quite the number 
of flaws when it comes 
to protecting its users’ 
privacy. It could be ar-
gued that, once you have signed up on Facebook 
and agreed to the terms, you should know some of 
the things you choose to share might be stored and 
used, for example, as information for targeted adver-
tising. But it can also be said that the average user is 
not particularly aware of the extent to which Facebook 
collects personal data, stores it and, as was recently 
revealed, shares it with third parties. 

During Mark Zuckerberg’s hearing in front of US 
senators, not only was it determined that the average 
person will never read the lengthy terms of service, but 
also that his company collects personal information 
even outside of Facebook, that they are essentially 
tracking an individuals’ online activity. 

Brian Chen, the lead consumer technology reporter 
at The New York Times, writes that after downloading 
his personal data he was surprised at the amount of 
information stored by Facebook. He confesses that he 
rarely uses the network, therefore learning that about 
500 advertisers, the majority of which he had never 
heard of, had his contact information. Moreover, Face-
book even saves things that one may have deleted at 
some point. Another Facebook user declared that he 
felt very exposed after he ascertained that his data had 
been taken and “put out there”.

Even with this knowledge in the hands of people, 
and not only the 90 million who had their personal in-
formation harvested, will it really impact Facebook? 

Will these 90 million indi-
viduals delete their Face-
book account and never 
use it again? The com-
pany has, indeed, made 
a huge mistake by not 
being more respectful of 
users’ privacy. However, 
with a more rigorous set 
of regulations, the situ-
ation can be improved. 
The question is: what 
about the data that has 
already been sold to 
a third party? That re-
mains to be seen. What 
is fairly obvious is the 
fact that, besides our 
contact information, our 
cultural identity and her-
itage can also be vulner-
able, and it can be sto-
len and used against us 
both as a nation and as 
individuals.

Nevertheless, it is quite clear that Facebook will still 
be popular among the people until a rival social net-
work attracts a critical mass of users and introduces 
enough new features for Facebook to lose some of 
its appeal. Everyone uses it to stay connected to the 
world, to keep in touch with friends and family. Artists 
and journalists all over the world have a Facebook 
page, where they share their work and are closer to 
their audience. Many businesses such as restaurants, 
hotels, stores, as well as other big companies have a 
Facebook page for their customers.

Moreover, in the midst of such a scandal, is it not 
ironic that Mark Zuckerberg’s hearing was broadcast 
live on Facebook?


